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Introduction 

Embarking on the self-publishing journey can be an exciting but challenging endeavor. As a self-
publishing author, you have full creative control over your work, from the initial idea to the final 
product. You retain your rights and royalties while having the freedom to share your story with the 
world on your own terms. However, the world of self-publishing is vast and complex, requiring you 
to wear multiple hats and manage a range of tasks, from editing and design to marketing and 
distribution. 

This comprehensive guide is designed to give you the knowledge and resources you need to succeed 
in the world of self-publishing. I’ve carefully crafted each chapter to give you in-depth information 
and actionable advice that covers every aspect of the self-publishing process.  

Whether you’re a first-time writer or an experienced author looking to expand your knowledge of 
self-publishing, this guide will help you avoid common pitfalls and realize your book’s full potential. 

In the following chapters, you’ll learn about the most important topics related to self-publishing: 

1. Editing process: understand the critical role of editing and the different types of editing 
services. Learn how to find the right editor for your book and how to work with them to put 
the finishing touches on your manuscript. 

2. Design process: delve into the world of cover design, interior layout for print media, and 
ebook design. Discover the importance of visual appeal and professional formatting to attract 
readers and ensure a smooth reading experience. 

3. Publishing platforms: Get an inside look at popular self-publishing platforms like Amazon 
KDP and IngramSpark. Learn how to set up your account, upload your book, and optimize 
your metadata to make it more discoverable. 

In this guide, we’ll also introduce you to various tools and resources that can simplify your self-
publishing process—from editing software to design apps to distribution services. 

As you work through this guide, you’ll gain a comprehensive understanding of the self-publishing 
landscape and the confidence to tackle each step with ease. But we also know that the learning curve 
can be steep and time-consuming. That’s why, in the final chapter, I introduce you to 
JETLAUNCH, my professional book design and publishing services company that helps you with 
all aspects of the self-publishing process. With JETLAUNCH, you can save time and ensure a 
professional result so you can focus on writing, promoting, and growing your author career. 

We invite you to join us on the journey to self-publishing and use this guide as a roadmap for your 
success. As you read each chapter, take the time to think about your goals, gather your resources, and 
create a plan that aligns with your vision for your book and your career. Remember that the road to 
self-publishing isn’t a sprint, but a marathon, and with perseverance, dedication, and the right 
guidance, you can achieve the success you’ve always dreamed of. 



The Editing Process 

The editing process is a crucial component of preparing your manuscript for self-publishing. A well-
edited book enhances the reader’s experience and strengthens your reputation as an author. This 
chapter will delve into the different stages of the editing process, provide tips on finding and 
working with editors, and offer guidance on self-editing techniques. 

Four stages of the editing process 

The editing process comprises several stages, each serving a distinct purpose. Understanding these 
stages will help you navigate the process more effectively. 

1. Structural editing (developmental editing): This stage focuses on the overall structure, plot, 
pacing, and character development of your manuscript. It ensures that your story is well-
organized, coherent, and engaging. In addition, a structural editor will assess your 
manuscript and provide feedback on areas that need improvement or reorganization. 

2. Line editing: Line editing examines your manuscript at the sentence and paragraph level, 
addressing clarity, word choice, tone, and voice. This stage involves tightening prose, 
removing redundancies, and improving the flow of the text. 

3. Copy editing: Copy editing focuses on grammar, punctuation, spelling, and syntax. This 
stage ensures that your manuscript is error-free and follows a consistent style. A copy editor 
will also check for name, date, and other details inconsistencies. 

4. Proofreading: The final stage in the editing process entails a meticulous review of the text to 
catch any remaining errors or typos. This step is crucial for ensuring a polished and 
professional end product. 

Finding and working with editors 

A professional editor can make a significant difference in the quality of your manuscript. Consider 
the following tips when searching for and collaborating with an editor: 

1. Determine your needs: Identify the type(s) of editing your manuscript requires and seek 
editors who specialize in those areas. 

2. Research and gather recommendations: Use online resources, author forums, or writer 
groups to gather recommendations for editors. Pay close attention to reviews and 
testimonials from authors who have worked with these editors. 

3. Request sample edits: Most editors offer sample edits, usually for a small fee or sometimes 
for free. This will give you an idea of their editing style and help you determine if they fit 
your project well. 



4. Communicate clearly: Establish open communication with your editor to discuss your 
manuscript’s expectations, deadlines, and specific concerns. 

5. Be open to feedback: Editors are professionals who aim to help you improve your 
manuscript. Be receptive to their suggestions and maintain a collaborative mindset. 

Self-Editing Techniques 

While working with professional editors is highly recommended, self-editing can also be a valuable 
part of the process. Here are some self-editing techniques to consider: 

1. Take a break: Distance yourself from your manuscript for a while before beginning the self-
editing process. This lets you approach it with fresh eyes and a more objective mindset. 

2. Read aloud: Reading your manuscript aloud helps identify awkward phrasings, 
inconsistencies, and other issues that may not be apparent when reading silently. 

3. Use editing software: Several editing tools, such as Grammarly or ProWritingAid, can help 
identify grammar, punctuation, and spelling errors, as well as suggest improvements to your 
writing. 

4. Create a style guide: A style guide establishes consistent formatting, punctuation, and 
capitalization rules for your manuscript. For guidance, refer to established style guides, such 
as the Chicago Manual of Style or the Associated Press Stylebook. 

5. Edit in stages: Focus on one aspect of editing at a time (e.g., structure, then line editing, 
etc.) to avoid becoming overwhelmed. 

Editing is an essential part of self-publishing that shouldn’t be overlooked. Understanding the 
different stages of editing, finding, and working with professional editors, and using self-editing 
techniques can significantly improve the quality of your manuscript.  

A well-edited book provides readers with a more enjoyable experience and strengthens your 
credibility as an author. Investing time and effort in editing will undoubtedly pay off in the long run 
and result in a better, more professional final product.  

Remember that editing isn’t a one-time affair but an ongoing, repetitive process that will refine your 
work and bring out the best in your text. 



The Design Process: Cover Design 

A captivating cover design is essential for attracting readers and conveying the essence of your book. 
To create an eye-catching and professional cover, consider the following key elements and utilize 
powerful design tools such as Adobe Photoshop and InDesign: 

1. Genre: Make sure your cover design reflects your book’s genre, as readers often rely on visual 
cues to identify the types of books they are interested in. 

2. Imagery: Incorporate high-quality, relevant images that capture the spirit of your story and 
spark readers’ curiosity. Adobe Photoshop is an excellent tool for creating, editing, and 
enhancing images for your cover. 

3. Typography: Select legible fonts that complement the cover design. The title and author’s 
name should be visible and prominent. Adobe InDesign offers a wide range of typography 
options and enables precise control over text placement and formatting. 

4. Color palette: Choose a color scheme that mirrors the tone and mood of your book and 
resonates with your target audience. Adobe Photoshop and InDesign provide comprehensive 
color management tools to help you create a harmonious and striking color palette. 

5. Design hierarchy: Emphasize the most critical elements of your cover, such as the title and 
author name, ensuring they are easily distinguishable and command attention. 

6. Professional assistance: If you lack confidence in your design skills, consider hiring a 
professional cover designer or using a design platform like Canva. However, with practice 
and tutorials, Adobe Photoshop and InDesign are powerful tools that can help you create a 
polished and professional cover on your own. 



The Design Process: Print Interior Layout and Formatting 

Your print book’s interior layout and formatting can significantly impact the reading experience. 
Adobe InDesign is a professional layout and typesetting software that can help you create a well-
formatted print book. Follow these guidelines when using InDesign to design your book’s interior: 

1. Trim size: Choose an appropriate trim size for your book based on genre standards and 
printing costs. InDesign allows you to set custom page sizes to match your desired trim size. 

2. Margins: Set proper margins to ensure sufficient white space and comfortable reading. 
Margins may vary based on the trim size and binding type. InDesign offers precise margin 
control for all pages. 

3. Font selection: Opt for legible, reader-friendly fonts. Serif fonts are generally preferred for 
print books, while sans-serif fonts are suitable for headings and subheadings. InDesign 
provides an extensive library of fonts and advanced typography tools. 

4. Line spacing: Use consistent line spacing throughout the book, typically set at 1.15 to 1.5 
times the font size. InDesign’s Paragraph panel allows you to adjust line spacing with 
precision. 

5. Master pages: Utilize master pages in InDesign to apply consistent headers, footers, and page 
numbering across your entire book. Master pages streamline the design process and ensure 
uniformity. 

6. Page numbering: Include page numbers in a consistent location, such as the bottom center 
or top outer corners. InDesign’s master pages feature simplifies adding and positioning page 
numbers. 

7. Headers and footers: Use headers and footers to display additional information, such as the 
book title, author name, and section titles. Apply these elements consistently using master 
pages in InDesign. 

8. Chapter headings: Format chapter headings consistently, using larger font sizes and 
additional spacing. InDesign allows you to style and manage chapter headings with ease. 

9. Widows and orphans: Address widows (single lines at the bottom of a page) and orphans 
(single lines at the top) to maintain a clean and visually appealing layout. InDesign’s Keep 
Options in the Paragraph panel can help you manage widows and orphans by controlling the 
flow of text. 

10. Front and back matter: Include essential front and back matter elements, such as a title page, 
copyright page, table of contents, acknowledgments, and author bio. InDesign makes it 
simple to design and organize these elements. 



11. Exporting files: When you’re ready to print, export your InDesign document using the 
Adobe PDF Preset PDF/X-1a:2001. This preset ensures your PDF file adheres to the 
printing industry’s color and image quality standards, guaranteeing a professional end 
product. 

By following these guidelines and leveraging the powerful features of Adobe InDesign, you can 
create an attractive and reader-friendly print book interior that enhances the overall reading 
experience. 



The Design Process: Ebook Design and Formatting 

Ebook design involves optimizing your manuscript for electronic reading devices. Jutoh is a user-
friendly ebook creation software that can help you design a well-formatted ebook. Follow these best 
practices when using Jutoh to create your ebook: 

1. Formatting: Utilize Jutoh’s styles and formatting options to ensure consistency and easy 
navigation. Avoid complex formatting that may not be compatible with all devices. 

2. Font selection: Choose reader-friendly fonts that are easily legible on various screen sizes. 
Ebooks typically use sans-serif fonts, like Arial or Calibri. Jutoh offers a range of font options 
to suit your preferences. 

3. Hyperlinks: Ensure links, such as those in the table of contents or endnotes, are functional 
and correctly direct readers to the intended destinations. Jutoh makes it simple to create and 
manage hyperlinks within your ebook. 

4. Images: Optimize images for ebook formats by compressing file sizes and ensuring they are 
high-quality and easy to see when viewed on screens. Jutoh allows you to import and scale 
images and adjust their positioning within the text. 

5. Metadata: Include accurate metadata, such as the book title, author name, and keywords, to 
help readers discover your ebook online. Jutoh’s metadata editor enables you to input and 
manage metadata with ease. 

6. Ebook formats: Create multiple ebook formats, such as EPUB and MOBI, to cater to a 
broader range of e-reading devices. Jutoh supports the conversion of your manuscript into 
various popular ebook formats. 

7. Table of contents: Generate a well-structured table of contents to improve navigation and 
accessibility. Jutoh automates the table of contents creation process based on your headings 
and provides options for customization. 

8. Preview and validation: Use Jutoh’s built-in preview feature to review your ebook on 
different devices and screen sizes, ensuring a consistent reading experience. Jutoh also 
includes an ebook validation tool to identify potential formatting issues before publishing. 

By following these guidelines and utilizing Jutoh’s comprehensive ebook creation features, you can 
create a professional and reader-friendly ebook that appeals to your target audience and performs 
well on various e-reading devices. 



Publishing to Amazon KDP 

Amazon Kindle Direct Publishing (KDP) is a popular platform for self-publishing authors, offering 
the opportunity to publish both ebooks and print-on-demand paperbacks. This chapter will guide 
you through the process of publishing your book on Amazon KDP, covering essential topics such as 
account setup, book setup, pricing, and promotion. 

Setting up your KDP account 

To begin publishing on Amazon KDP, you need to create an account. Follow these steps: 

1. Visit the Amazon KDP website (https://kdp.amazon.com) and click “Sign up” or “Sign in” if 
you already have an Amazon account. 

2. Fill in the required personal information, including your name, email address, and password. 

3. Complete the tax information and set up your payment preferences, as Amazon requires this 
information for royalty payments. 

Preparing your book for publication 

Before uploading your book to KDP, ensure that your manuscript and cover files are properly 
formatted for Amazon’s platform. Refer to the previous chapters on ebook design, print interior 
layout and formatting, and cover design for guidelines on preparing your files. 

Uploading your book to KDP 

Once your KDP account is set up and your book files are ready, follow these steps to upload your 
book: 

1. Log in to your KDP account and click “Create a new title” under the “Bookshelf” tab. 

2. Choose either “Kindle ebook” or “Paperback,” depending on your desired format. 

3. Fill in the required book details, including title, author name, description, and keywords. 
Ensure that your metadata is accurate and optimized for discoverability. 

4. Choose a category and age range for your book. This information helps readers find your 
book more easily. 

5. Assign an ISBN (International Standard Book Number) to your book. KDP can provide a 
free ISBN, or you can use one you have purchased separately. 

6. Upload your manuscript and cover files. For ebooks, the only format you should consider 
using is EPUB. For print books, PDF is the preferred format, exported as PDF/X-1a:2001. 



7. Use KDP’s online previewer to review your book and ensure everything appears correctly. 
Then, make any necessary adjustments before proceeding. 

Setting prices and royalties 

Amazon KDP offers two ebook royalty options: 35% and 70%. Consider these factors when setting 
your ebook price and selecting a royalty option: 

1. Royalty rates: The 70% royalty option is available for books priced between $2.99 and 
$9.99. For books priced outside this range, the 35% royalty option applies. 

2. Delivery costs: For the 70% royalty option, there is a delivery fee based on the file size of 
your ebook. This fee is deducted from your royalty earnings. 

3. Territory rights: Ensure you have the rights to sell your book in your selected territories. 

4. Print book pricing: For print-on-demand paperbacks, set a price that covers the printing 
cost and leaves room for your desired royalty. 

Promoting your book on Amazon 

To increase your book’s visibility and sales on Amazon, consider these promotional strategies: 

• Enroll in KDP Select: KDP Select is an optional program that grants Amazon exclusive 
distribution rights for your ebook for 90-day periods. In exchange, you gain access to 
promotional tools like Kindle Countdown Deals and Free Book Promotions and eligibility 
for Kindle Unlimited and Kindle Owners’ Lending Library royalties. 

• Utilize Amazon Author Central: Create an Amazon Author Central account to set up your 
author page, add an author bio, and connect with readers. In addition, this platform allows 
you to share updates, promote events, and link to your blog or social media accounts, further 
enhancing your online presence. 

• Encourage reviews: Positive reviews can boost your book’s credibility and attract more 
readers. Encourage your readers to leave honest reviews on Amazon but avoid offering 
incentives or engaging in any practices that violate Amazon’s review guidelines. 

• Run Amazon Advertising campaigns: Invest in Amazon Advertising to promote your book 
through targeted ads. Amazon Advertising allows you to create Sponsored Product and 
Sponsored Brand campaigns, increasing your book’s visibility and driving sales. 

• Optimize your book description: Craft a compelling book description that grabs readers’ 
attention and highlights the unique aspects of your book. Use relevant keywords and 
formatting techniques, such as bullet points and bold text, to make your description more 
engaging and searchable. 



• Leverage social media and email marketing: Share your book on social media platforms and 
through email marketing campaigns. Connect with readers, influencers, and other authors in 
your genre to expand your network and reach a broader audience. 

• Offer limited-time promotions: Coordinate promotions, such as discount pricing or 
giveaways, to generate buzz around your book and encourage new readers to take a chance 
on your work. 

By implementing these promotional strategies and consistently engaging with your audience, you 
can increase your book’s visibility and sales on Amazon while building a strong author brand. 

Publishing on Amazon KDP provides self-publishing authors with a powerful platform to reach 
a global audience and earn royalties from their work. By following the steps outlined in this 
chapter, from account setup and book preparation to pricing and promotion, you can 
successfully navigate the Amazon KDP publishing process and launch your book into the 
marketplace.  

Remember that publishing is just the beginning; ongoing marketing and promotion are essential 
to sustaining your book’s success and growing your author career. 



Publishing to IngramSpark 

IngramSpark is a popular self-publishing platform that offers print-on-demand and ebook 
distribution services, reaching a vast network of retailers and libraries worldwide. This chapter will 
guide you through the process of publishing your book on IngramSpark, covering essential topics 
such as account setup, book setup, pricing, and promotion. 

Setting up your IngramSpark account 

To begin publishing on IngramSpark, you will need to create an account. Follow these steps: 

1. Visit the IngramSpark website (https://www.ingramspark.com) and click “Sign up.” 

2. Fill in the required personal information, including your name, email address, and password. 

3. Complete the necessary account details, including your publisher name and contact 
information. 

Preparing your book for publication 

Before uploading your book to IngramSpark, ensure your manuscript and cover files are properly 
formatted for the platform. Refer to the previous chapters on ebook design, print interior layout and 
formatting, and cover design for guidelines on preparing your files. 

Uploading your book to IngramSpark 

Once your IngramSpark account is set up and your book files are ready, follow these steps to upload 
your book: 

1. Log in to your IngramSpark account and click “Add a New Title” under the “Titles” tab. 

2. Choose your desired format: “Print,” “Ebook,” or “Print and Ebook.” 

3. Fill in the required book details, including title, author name, description, and keywords. 
Ensure that your metadata is accurate and optimized for discoverability. 

4. Choose a BISAC category for your book. This information helps readers find your book 
more easily. 

5. Assign an ISBN (International Standard Book Number) to your book. You can use an ISBN 
you have purchased separately or buy one directly from IngramSpark. 

6. Upload your manuscript and cover files. IngramSpark requires PDF files for both print and 
ebook formats. 



7. Review your files using IngramSpark’s online previewer to ensure everything appears 
correctly. Then, make any necessary adjustments before proceeding. 

Setting prices and compensation 

IngramSpark allows you to set the retail price and wholesale discount for your book. Consider these 
factors when determining your pricing strategy: 

1. Printing costs: For print-on-demand books, factor in the cost of printing when setting your 
retail price. Ensure your chosen price allows for the wholesale discount and your desired 
compensation. 

2. Wholesale discount: Set a wholesale discount, typically between 30% and 55%, for retailers 
and libraries that purchase your book. A higher discount may incentivize more retailers to 
carry your book but also reduce your compensation. 

3. Ebook pricing: For ebooks, set a competitive price that reflects the value of your content 
while remaining attractive to potential readers. 

Promoting your book on IngramSpark 

IngramSpark’s extensive distribution network provides a solid foundation for your book’s success. 
However, ongoing marketing and promotion are essential to sustaining your book’s visibility and 
sales. Consider these promotional strategies: 

1. Optimize your book description: Craft a compelling book description that grabs readers’ 
attention and highlights the unique aspects of your book. Use relevant keywords and 
formatting techniques to make your description more engaging and searchable. 

2. Encourage reviews: Positive reviews can boost your book’s credibility and attract more 
readers. Encourage readers to leave honest reviews on retailer websites and other online 
platforms. 

3. Run advertising campaigns: Invest in advertising on platforms such as Amazon Advertising, 
Facebook, or BookBub to promote your book through targeted ads. 

4. Leverage social media and email marketing: Share your book on social media platforms and 
through email marketing campaigns. 

  



Simplify Your Self-Publishing Journey with JETLAUNCH 
You have now gained valuable insight into self-publishing, from editing and design to publishing on 
platforms like Amazon KDP and IngramSpark. With this knowledge, you’ll have the tools to 
navigate the self-publishing landscape, but the learning curve can be long and arduous, costing you 
valuable time and energy. 

As a self-publishing author, you should focus on writing compelling stories, promoting your work, 
and expanding your network. But, unfortunately, spending countless hours mastering editing, 
design, and formatting software may not be the most efficient use of your time. That’s where 
JETLAUNCH comes in. 

JETLAUNCH is a professional book design and publishing service provider that offers a full range 
of services for self-publishing authors. Our experienced team can help you with all aspects of the self-
publishing process, including: 

1. Editing: Expert editors provide thorough manuscript evaluations, developmental editing, 
line editing, and proofreading to ensure your book is polished and engaging. 

2. Cover design: Skilled designers create eye-catching, genre-appropriate covers that attract 
readers and convey your book’s essence. 

3. Interior layout and formatting: Professional designers craft visually appealing print and 
ebook interiors, ensuring a seamless reading experience across all platforms. 

4. Publishing assistance: Our knowledgeable team guides you through the publishing process 
on platforms like Amazon KDP and IngramSpark, handling the technical details so you can 
focus on writing and promoting your work. 

By partnering with JETLAUNCH, you can streamline your self-publishing journey, save time, and 
ensure a professional outcome that stands out in the competitive book market. Instead of getting 
overwhelmed by the intricacies of publishing, you can concentrate on what truly matters: writing 
your next great book, connecting with your readers, and growing your author brand. 

So, take the first step towards simplifying your self-publishing process and unlocking your full 
potential as an author. Contact JETLAUNCH today and let our team of experts bring your vision to 
life, providing you with the support and expertise you need to succeed in self-publishing. 

Remember, your time is precious. So let JETLAUNCH handle the complexities of self-publishing 
while you focus on what you do best: creating captivating stories that leave a lasting impact on your 
readers. 

 

Email Chris O’Byrne today at: 
chris@jetlaunch.net 


